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Visual Identity - Brand Logo

Overview

Use White Logo On Dark Backgrounds Use Erthos Blue Logo On Light Backgrounds

The Erthos logo is the most powerful 
tool in our branding toolkit. It distills who 
we are and what we do into a potent 
and memorable mark, communicating 
our passion and purpose even in the 
absence of description or imagery. 
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Visual Identity - Brand Logo

Clearspace

x - 
height

.75x

.75x
The indicated clearspace should always 
be kept open around the logo at all 
times.
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Visual Identity - Brand Logo

Consistency

Don’t tilt Don’t use gradients Don’t outline

Don’t use 
undesignated colors

Don’t use a black logo
unless absolutely 

necessary

Don’t create lockups 
with other logos

LOGO X
As the primary symbol of our brand, the 
logo must always be used consistently 
and according to approved usage. 
When in doubt, reach out to Marketing. 

Don’t truncate logo
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Visual Identity - ErthCompatible Logo

Overview

The ErthCompatible logo is used to 
indicate that a company or product has 
been licensed as ErthCompatible, 
making it officially approved for use in 
the Earth Mount Solar system. 

©
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X = 
Trademark

height

0.15 X

0.15 X

0.15 X

0.15 X

Positive Applications Reverse Applications

The indicated clearspace should always 
be kept open around the logo at all 
times.
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Visual Identity - ErthCompatible Logo

Overview

The Erthos Certified logo is used to 
indicate that a company or product has 
been licensed as Erthos Certificied, 
making it officially approved for use 
with the Earth Mount Solar system. 

X = 
Trademark

height

0.15 X

0.15 X

0.15 X

0.15 X

Positive Applications Reverse Applications

The indicated clearspace should always 
be kept open around the logo at all 
times.



Typography
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Typography

Typefaces

Our creative typeface, Helvetica Now, 
is a clear, approachable, and modern 
sans serif. Its friendly, geometric design 
works beautifully in print and on screen, 
and at a wide range of sizes and 
weights. It includes tastefully distinctive 
elements that give it elegance and 
confidence. This typeface should be 
used only by the Marketing department. 

For all non-Creative or non-Marketing 
purposes, Arial and Arial Black will 
be used in place of Helvetica Now. Arial 
is a highly effective font for everyday 
usage, with broad compatibility across 
programs and operating systems, high 
visual clarity, and a feel that is both 
sophisticated and welcoming. 

Brand Font - Helvetica Now

System Fonts - Arial and Arial Black

This is a headline
Section Title

This is a headline
Section Title

Helvetica Now Extra Black

Helvetica Now Extra Black

Helvetica Now Regular

Arial Black 

Arial Bold

Arial Regular

This shows regular sentence
and/or paragraph usage

This shows regular sentence
and/or paragraph usage

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
012345678!@#$%^&*(

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
012345678!@#$%^&*(

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
012345678!@#$%^&*(

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
012345678!@#$%^&*(



Typography

Consistency

It’s important that we use typography 
consistently across our system. Our 
typefaces have unique character and 
are drawn with an attention to detail that 
shines in simple, clean expressions. We 
do not apply any effects, distortions, or 
other treatments that would distract 
from the quality of these fonts. 

Don’t introduce 
new typefaces

Don’t use gradients Don’t outline type

Don’t stretch 
or distort type

Don’t use unapproved 
type-setting

The Earth’s
Lowest-Cost
Energy System

The Earth’s
Lowest-Cost
Energy System

T h e  E a r t h ’ s
L o w e s t - C o s t
E n e r g y  S y s t e m
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Colors
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Colors

Overview

The Erthos color palette harmonizes the 
qualities of the Magician and Engineer 
archetypes. 

Like the Magician, our bolder, brighter 
colors are exuberant and surprising. 
Like the Engineer, our cooler colors are 
steady and practical. Together, these 
colors are both magical and grounded, 
perfectly representing the Erthos brand 
to our audiences.

16



Colors

Overview
Our Primary Color is Erthos Blue. This is 
our most commonly used color, and one 
that pairs well with the rest of our palette. It is 
strong, confident, and trustworthy.

Our Primary Palette contains the rest of the 
colors that we use to express our brand. 
This palette is rich and diverse, offering color 
combinations for any situation or need. 

Our Secondary Tints Palette is for digital use 
only, and only when additional color shades 
are needed for charts, graphs, infographics, 
etc. These colors are only used when the 
Primary Palette has been exhausted. 

We will sometimes need to use multiple 
shades of gray in our work, such as in 
technical papers. For these cases, we have 
provided a Graytones Palette identifying our 
brand-compliant gray values. 

Our Primary Color

Our Primary Palette

Erthos Blue
PMS  5463 U
RGB  51  63  72
CMYK 78  64  53  43
HEX 333F48

Agave
PMS  328 U
RGB  0  113  106
CMYK 89  36  58  17
HEX 00716A

Sky
PMS  644 U
RGB  126  169  194
CMYK 52  23  15  0
HEX 7EA9C2

Clay
PMS  Grey 3 U
RGB  199  201  199
CMYK 22  16  18  0
HEX C7C9C7

Sun
PMS  116 U
RGB  255  182  0
CMYK 0  32  100  0
HEX FFB600

Sage
PMS  573 U
RGB  189  233  201
CMYK 25  0  27  0
HEX BDE9C9

Marigold
PMS  Orange 021 U
RGB  255  105  0
CMYK 0  73  100  0
HEX FF6900

Mountain
PMS  5405 U
RGB  76  95  113
CMYK 74  56  41  18
HEX 4C5F71

Slate
PMS  Hexachrome Black U
RGB  77  77  77
CMYK 65  58  57  37
HEX 4D4D4D

Granite
PMS  424 U
RGB  128  128  128
CMYK 52  43  43  8
HEX 808080

Mineral
PMS  Grey 4 U
RGB  178  178  178
CMYK 31  25  25  0
HEX B2B2B2

Silver
PMS  7541 U
RGB  229  229  229
CMYK 9  6  7  0
HEX E5E5E5

Our Secondary Tints Palette (for digital and MS Office charts only)

Our Graytones Palette (for collateral and white paper use only)

4d8b87

76a8a5

a2c5c3

737f8c

969fa9

b8bfc5

d1ecd6

dcf1e0

e8f5ea

9fb9cc

b7cad8

cedce6

f6c753

f8d577

fae3a2

ef8d48

f2a971

f6c59f

d2d4d2

dddfdd

e9e9e9
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Charcoal
PMS  Black 6U
RGB  69 72 77
CMYK 70 61 54 38
HEX 45484D



Colors

Color 
Proportions

Erthos Blue is our Primary Color and 
should typically carry the largest visual 
presence in an Erthos-branded 
environment, whether that's the website, 
sales collateral, a technical paper, or 
something else. Exceptions to this rule 
will be made only by Marketing. 

Following Erthos Blue, the next level of 
color heirarchy includes Agave, 
Mountain, and Sage. These three colors 
work very well in conjunction with Erthos 
Blue and each other, and should be the 
first colors used to support Erthos Blue. 

Sky, Sun, Marigold, and Clay (along with 
the Graytones Palette) should be used 
much more sparingly and only when 
necessary, or within a specific creative 
application as decided by Marketing. 

Erthos Blue

Primary
Palette

Graytones
Palette

Erthos Blue

Agave Mountain Sage

Sky Sun Marigold Clay

Slate Granite Mineral Silver
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Charcoal



Colors

Color
Gradients

Gradient color blocks are used to 
create a bit of Erthos visual magic. 
Conjuring a sense of wonder and 
mystery, they are a powerful design 
element when used appropriately. 

Only the gradient combinations 
shown to the right are acceptable for 
use. These should not be altered in 
any way, nor should new gradient 
combinations be created by anyone 
outside of Marketing. 

Gradient Color Blocks

Erthos Blue  + Agave Erthos Blue + Mountain Erthos Blue + Sage

Marigold + Sun Agave + Sage
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Icons
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Icons

Overview

Icons are powerful visual tools that 
enable us to communicate complex 
ideas simply and effectively. These 
icons are approved for use across the 
Erthos brand. Only Marketing can alter 
these icons or create new ones. 

AUTONOMOUS 
CLEANING

ELIMINATES
STRUCTURAL STEEL

NO SUB
SURFACE RISK
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Icons

Favicons

Favicons allow us to brand and identify 
ourselves via browser tabs.

The favicon “E” should NEVER be used 
on its own as a brand element other 
than for browser tabs, or as approved 
by Marketing.

Erthos Blue Sky White
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Thank you.


